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Since August, consumers have been receiving
coverage cancellation notices, terminating policies
that were sold after the Affordable Care Act
(ACA) was passed in March 2010. Policyholders
who were sold a policy without pre-existing

DEADLINE FOR INDIVIDUAL MANDATE

conditions are given the option to extend their

Individuals who are going to purchase health insurance through the Marketplace will have

coverage for another year. There is concern

until the end of March to decide on a plan and enroll. There will be no fee (penalty) until

amongst consumers, as some are being forced to

after March 31, 2014. This deadline follows the rule under ACA that you can be uninsured

buy policies at a higher cost. Certain policies

for up to three (3) consecutive months during a calendar year without penalty.

targeted

include

“guaranteed

issue”

policies,

those policies originally sold to people with preexisting conditions. Thus far, Independence Blue
Cross is terminating 45% of individual market
customers, while Florida Blue is terminating
300,000 policies (80% of the individual policies in
Florida), and Kaiser Permanente in California has
terminated 160,000 policies.

notices, and are skeptical that companies are
targeting certain enrollees and attempting to
force them into the exchange; however, insurance
companies state that they are simply encouraging
to

re-enroll

in

while using the www.healthcare.gov website, President
Obama ensures us that they are bringing in outside
specialists including Jeffrey Zients, a healthcare advisor,
to expedite the corrections that need to be made. Some
of these issues include how the data is transferred from
the Health Insurance Marketplace to the insurance
companies.

Consumers are surprised by the cancellation

customers

For those who have experienced technical difficulties

their

new

plans.

Although it is predicted that half of all enrollees
will get income based subsidies, costs for new

In light of these technical problems, there have been requests to delay the deadline even
further; however, the Administration has not announced an official response or extension
beyond March 31st. One of the reasons for the extension is the understanding that to
have a gap in coverage no more than 3 months means you would need to have an
effective date of April 1, 2014, thus meaning you would have to enroll by March 15th.
However, no penalties will go into effect if consumers have at least enrolled by March 31,
2014, making their effective date May 1, 2014.

policies have been shown to rise. Under ACA,

There will be a guide issued by the Administration to explain this deadline in more details

new prices vary based on age, type of policy, and

as well as reinforce the fact that a tax penalty will not apply to consumers if they are not

residence.

enrolled in health coverage by March 15, 2014.

Carriers can no longer price policies

based on gender and pricing differential cannot

With this misalignment, the Administration is working on revising the deadline to ensure it

be more than a ratio of 3 to 1 on small groups.

lines up with the 3 month rule, but at this point, March 31, 2014 still stands.

The definition of “small groups” varies by state.
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THE HEALTH INSURANCE MARKETPLACE
THE MARKETPLACE PLAN LEVELS
There are 4 levels of health insurance available under the
Health Insurance Marketplace:



Bronze:

Plan pays 60%. You pay 40%.



Silver:

Plan pays 70%. You pay 30%.



Gold:

Plan pays 80%. You pay 20%



Platinum:

Plan pays 90%. You pay 10%.

How do you know which plan is best for you? Employees should consider the following when comparing Marketplace Plans to each
other as well as to their group health plan:
1. Each different level above affects the monthly premium costs and your out-of-pocket expenses because of how much you pay
out of the billed charges.
2. If the monthly premium is low, the out-of-pocket expense will generally be higher and vice versa. Think about you and your
household’s health care needs. Is it often or rare?
3. Depending on your household income, you may qualify for lower monthly premiums and/or out-of-pocket costs like
deductibles, copayments, and coinsurance.
4. For children, there are other options to consider like Medicaid and Children’s Health Insurance Program (CHIP).
5. For those under 30 years (and very low incomes), there are catastrophic plans also available.
6. All Marketplace Plans include the same 10 Essential Health Benefits required under the law and the different levels do not affect
the quality of care.

WHEN WILL YOUR MARKETPLACE PLAN BE EFFECTIVE?
Remember that the Open Enrollment period for the Health Insurance Marketplace is from October 1, 2013 – March 31, 2014.
 If you enroll on or before December 15, 2013, your coverage begins effective January 1, 2014.
 If you enroll during the first half of the month in January, February, and March (1st – 15th),
your coverage goes into effect the first day of the following month. (i.e. Enroll on January 2nd,
coverage effective February 1st)
 If you enroll during the second half of the month in December, January, February, and
March (15th – end of month), your coverage is effective the first day of the second month
following. (i.e. Enroll on January 22nd, coverage effective March 1st)

3525 N. CAUSEWAY BLVD., SUITE 815

PHONE:

(504) 837-3536

RINA@TIKIA.NOCOXMAIL.COM

METAIRIE, LA 70001

FAX:

(504) 837-3744

WWW.TIKIACONSULTINGGROUP.COM

2|Page

Issue: 10

Volume: 2

October 2013

THE HEALTH INSURANCE MARKETPLACE
DENTAL COVERAGE THROUGH THE MARKETPLACE
You may be eligible to obtain Dental coverage as part of a Medical Plan or as a
Stand-Alone Plan through the Health Insurance Marketplace. For children under the
age of 18, Dental coverage is one of the essential health benefits that are required to
be available under a health plan or as a stand-alone product. For adults, however,
carriers are not required to offer Dental coverage.

Some health plans under the

Marketplace include Dental benefits where an individual would pay one premium for
both Medical and Dental coverage. If your employer doesn’t offer Dental coverage
or the Marketplace Medical Plan does not include Dental benefits, there are some stand-alone plans available in
the Marketplace. In this case, the individual would pay a separate premium for the Dental Plan.

PPACA COMPLIANCE

REVISED IRS FORM 8928

With the recent and upcoming updates to PPACA compliance requirements, the IRS revised
their Form 8928 "Return of Certain Excise Taxes Under Chapter 43 of the Internal Revenue
Code” which is used to report excise taxes regarding compliance failures.
Many PPACA mandates become applicable on or after January 1, 2014 such as the newly
implemented 90 day waiting period limitation, elimination of pre-existing condition
exclusions, elimination of annual dollar limits, and more. Excise taxes could potentially start
at $100/day for any compliance failure. If the failure is deemed unintentional, the maximum
fee is either 10% of the paid amount from prior tax years or $500,000 (whichever is lesser).
Since these excise taxes are defined to apply to “Group Health Plans”, government plans are
excluded, but religious affiliated plans are not necessarily.
There are other exceptions to the excise tax:
1.

If you can prove that you did not know about the failure to comply; or

2.

The failure was due to something reasonable besides willful negligence and was corrected within 30 days of
notification.

This revised version is very similar to previous editions; please click the following to access this form and its instructions:
http://www.irs.gov/pub/irs-pdf/f8928.pdf and http://www.irs.gov/pub/irs-pdf/i8928.pdf.
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WELLNESS
IT’S NATIONAL BREAST CANCER AWARENESS MONTH
This October, Tikia Consulting Group is proud to participate in National Breast Cancer Awareness Month.
About 1 in 8 women born today in the United States will get breast cancer at some point during her life.
After skin cancer, breast cancer is the most common kind of cancer in women.
The good news is that many women can survive breast cancer if it’s found and treated early:
 If you are age 40 to 49, talk with your doctor about when to start getting mammograms and how
often to get them.
 Women ages 50 to 74 need mammograms every 2 years. You may choose to start getting
mammograms earlier or to get them more often.
Talk to a doctor about your risk for breast cancer, especially if a close family member has had breast or ovarian cancer. Your doctor
can help you decide when and how often to get mammograms.
For more information, visit www.nationalbreastcancer.org.

AS WELL AS NATIONAL DENTAL HYGIENE MONTH
The American Dental Hygienists’ Association (ADHA) celebrates their 4th annual awareness month
for Dental Hygiene. This year’s theme is “Brush, Floss, Rinse, Chew.” In collaboration, the Wm.
Wrigley Jr. Company Foundation is sponsoring community service grants ($2,500 and $5,000) for
applicants to improve their community’s oral health (applications due by November 1, 2013).
The theme encourages you to stick to a daily routine of:
 Brush your teeth for 2 minutes every day, the right way – tilt along the teeth and gumline, focus
on a section of 2-3 teeth, brush back and forth, then move onto the next set.
 Floss daily to remove plaque and particles that a brush can’t do. Wind floss with a 1”-2” length
between fingers and gently zig-zag between teeth, then wrap around the side of the tooth and
slide up and down. Repeat for each tooth using a clean section of the floss.
 Rinse with an antiseptic mouthwash to prevent gum disease.
 Chew sugar-free gum after eating to stimulate your salvia to fight tooth decay.
For assistance on flossing, A.T. Still University created a system of text messages to educate, encourage, and remind you to
floss regularly. All you do is register to receive text messages for 7 days. Visit www.text2floss.com for more information.
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401(k) INFORMATION
THINGS YOU SHOULD “NO” ABOUT 401(k) PLANS
Most people have questions about their 401(k) plan.

Here are a few questions that are easily answered.

Most of these should be answered “no”, and that “no” could help you avoid some common mistakes.
1. I have funds available through my 401(k) plan and I need funds on a short term basis. Should I use
my 401(k) loan feature to obtain these funds?
No. There are fairly strict rules that apply to 401(k) loans. One of these requirements will be to repay the
loan, plus interest, through automatic payroll deductions. Your savings will be depleted and will take time to
rebuild the account balance. In this economy, loan repayments may hamper your ability to continue normal
401(k) contributions while also making the necessary loan repayments. If you are unable to repay the loan,
defaulting it could cause some serious tax consequences as well.
2. I have changed jobs, should I withdraw my 401(k) balance rather than rolling it over?
No. When you take that cash distribution, you are automatically subject to an immediate 20% tax withholding on top of ordinary income taxes,
so your cash out will be considerably less than you anticipated. Also, if you are under age 59½ there is an additional 10% penalty. After
working hard to create your nest egg, you will see 30% of it eaten away by taxes and penalties.
The best ways to handle this situation are to roll your balance into either your new employer’s 401(k) plan, into an IRA, or simply leave it with
your former employer (if the plan allows).
3. Should I invest most, or all, of my contributions into only one option?
The best rule of thumb would be to diversify. If you spread your contributions among several investment options, you lower your risk of
taking huge losses. If you are investing most of your balance in just one mutual fund, stock, etc. and that vehicle experiences a huge reduction
of value, your savings will decrease and everything you have saved will be worth much less.
4. My company only matches my contributions up to a certain percentage. Should I limit my contributions to that amount?
Most employers who match contributions are set to max out at 6%. You should be reaching for a goal of 10%-15% of your compensation. If
you limit yourself to only the deferrals that you will receive match on, you will likely not have enough saved to allow you the income at
retirement that you would like to have. If 10%-15% is not affordable at this time, set a goal of increasing your deferrals as you get a raise or
when you can afford an extra 1%.
5. I’m pretty market savvy; maybe I should try to make money by timing the market with investment transfers. Is this a good idea?
No matter how good at timing the market you think you are, being overly risky and trying to “foresee the future” you would be playing with
fire.

There are some people that have advanced degrees in finance and economics who have studied the market for years that have

experienced difficulty while trying this method. Also, attempts to time the market would require frequent trading which could result in fees
associated with multiple transfers.
In summary, the best plan of action would be to invest as much as you can afford, increase your contributions as you are able to, diversify your
investments and never withdraw money from your savings.
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